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Abstract:Patent strategy not only has patent itself heterogeneity of resources，but also gives new advantage of capabilities innovation
and market monopoly，so that it realizes integration for the scattered competitive advantages and obtains the corresponding overall eco-
nomic rent and achieves enterprise’ s synergies advantage of internal and external integration. Therefore，The enterprise should fully
take patent strategy advantage to integrate internal and external resources，build its own core competitiveness and achieve sustainable
development of enterprises.

































Structure、Conduct、 Performance，即 SCP 范 式。
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